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Start Transcript.
Catherine Garrett: Hello and welcome to this edition of On The Couch. I'm Catherine Garrett, it's great to have your company and joining me today is La Trobe's Chief Marketing Officer Mark Engel, Mark welcome.

Mark Engel: Thank you Catherine.

Catherine Garrett: Good to have you here. People for the uninitiated would be very interested to know what exactly does your role entail?

Mark Engel: Well Catherine I head up the marketing and recruitment division for La Trobe University. Our team are responsible for the market, brand and product strategy for the University as well as lifting our overall reputation and profile in the market and of course helping deliver on our student recruitment growth goals.

Catherine Garrett: Can you give us a little indication of how those growth goals are going?

Mark Engel: Look it's a real challenge, the market's becoming far more competitive as we all know. But the good news is compared to this time last year we've had a 5% lift in our overall recruitment results, or student recruitment results, although we're not quite hitting our targets as yet so lots more work to be done.

Catherine Garrett: And we're about to see a brand new ad campaign launched for La Trobe University, can you give us a little bit of a taste of what we can expect?

Mark Engel: Well Catherine you'd be familiar with our Be The Difference brand campaign. That campaign has been focusing on the great work that our graduates do in the community, whereas this new campaign is an extension to that theme but this time focusing on the tremendous work that we do in our research across the University and the wonderful impact that is having on the communities in the markets that we serve.

Catherine Garrett: So what do we hope to achieve with this ad campaign?

Mark Engel: Catherine our aim is to improve the market perception of La Trobe University. The more we can share the great work and research work that we're doing across the University, the more we believe we can lift our overall reputation and leadership in the market and these are two of the key drivers of preference for universities, and if we can do that it'll help us compete more actively with the other unis.

Catherine Garrett: And in terms of the ad then, obviously you're hoping that will achieve that aim. Which research are we showcasing in the ad and how did we get to that point where we chose the topics we did?

Mark Engel: Well as you know we've got a tremendous range of amazing research in the University so it was an incredible task to get that down to a handful to take into our advertising. So we worked with both the research office and the colleges to identify the top 14 research projects. We then converted them into plain English and took them into market research to find out which of the research resonated most strongly with the marketplace and we've got that down to 4 projects.

Catherine Garrett: And I have to ask which are the 4?

Mark Engel: Well the first one I'd like to share with you today is the tremendous work we're doing on early detection of autism at the Olga Tennison Autism Research Centre. The work is pioneering and what we're trying to do is showcase that work through the experience of a real person on the autism spectrum, a young girl by the name of Heidi, and has been identified and helped through our autism work, and that'll be the start of the campaign this month.

Catherine Garrett: And we've got the ad so let's have a look.
My name is Heidi and I'm 11 years old. Once upon a time I went on a sleepover which was kind of big because when I was two, I found out that

I had autism.

But we worked hard so I can do stuff like sleepovers.

My first sleepover seemed like it would never come. But here I am !

It took a lot of practice to get used to my sleeping bag to get used to how it felt

We checked if I had everything I needed like a million times my favorite pillow my headphones if it got too loud.

I like it when I get to be just like other kids because I am just like other kids.

And I have friends. And they have houses. And sometimes I sleep there.

My name is Heidi and I'm 11 years old and I go on sleepovers all the time.

That's a great ad Mark, what comes next?

Mark Engel: Well Catherine in July we'll follow with the work we're doing in war and peace which is looking at why peace processes fail after civil war. In August we'll follow up with the work we're doing called cachexia, which is a condition that cancer patients suffer all around the world. And in September we'll be looking at the work we do in phosphates and to reduce the reliance of crop production on phosphate fertilizers.

Catherine Garrett: So they're three amazing, amazing pieces of research.

Mark Engel: They are three great projects Catherine.

Catherine Garrett: Tell us Mark where will we see the campaign rolled out?

Mark Engel: So the campaign will first and foremost be appearing in digital media, so online websites, in social media, on our own website of course. You'll also see the advertising in outdoor billboards, on campus advertising and in transit advertising.

Catherine Garrett: Now if staff and students want to find out more about all of this where do they go?

Mark Engel: We're really encouraging everyone to get onto the website and have a look at our new content hub. So you can go in and find out more about not just the autism research but all of our projects, and we're also populating that hub over the coming months with all of our great research across the University. So really encourage everyone to get online and have a look.

Catherine Garrett: A lot of exciting things happening in Marketing, thank you very much Mark Engel for speaking with us.

Mark Engel: Thanks for having me Catherine.

Catherine Garrett: And that's it for this edition of On The Couch, I'm Catherine Garrett, see you next time.
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